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Message from the Executive Director

or the past few years, CAMP has
been at a crossroads in our long
history serving the Seattle com-
munity. | am proud to say that in
2011, CAMP has emerged from this transi-
tional time a better and stronger organiza-
tion. How have we made this remarkable
progress during a time of such economic
uncertainty? Let me share with you just a few
successes that have brought us to this point
and marked 2011 as our “Year of Growth”.

Back in 2009, our leadership team estab-
lished a three-year work plan to solidify the
agency and lay the foundation for sustain-
ability. 2009 was our year to look internally
and make some significant changes such as
addressing internal staff functions, expand-
ing and training the Board of Directors, and
resolving all compliance and audit issues.
It wasn’t glamorous and it wasn’t easy, yet
these fundamental steps were essential to
our future growth. 2010 was about trans-
forming and modernizing our delivery of
essential social services. We conducted
a rigorous analysis of internal processes,
optimized procedures used to deliver ser-
vices, and implemented policies to posi-
tively impact the overall agency culture. We
completed a city-wide Community Needs
Assessment survey to measure the effec-
tiveness of our program offerings, identify
service gaps, and assess future needs. In
addition, we completed a strategic plan to
assess our core competencies, define our
position in the community, and chart new
growth areas.

In 201, CAMP has focused on program
growth to help clients achieve stability and
self-sufficiency while continuing to pro-
vide basic social services. We launched our

Financial Literacy Program that works to
stabilize, educate, and reduce debt for our
clients. One of the few organizations offering
this type of program in Seattle, CAMP helps
individuals in financial crisis by providing
counseling with clients both in group work-
shops and one-on-one sessions to teach the
basics of money management and credit.
We grew our Housing Assistance program to
offer eviction prevention services to reduce
homelessness. We also expanded our Food
Bank Home Delivery Program by purchasing
a larger cargo van, enabling us to serve more
seniors and people with disabilities.

| am extremely proud of the CAMP team
and how far we’ve come. Frankly, the timing
couldn’t be better: the need for CAMP in our
community is growing. We have seen a 30%
increase in clients served across all programs,
and in our Energy Assistance program alone
we have jumped from serving 4,000 people
in 2008 to 9,000 in 2010. It is not just a local
concern—across the nation, there have not
been this many people living in poverty in
over 50 years. It’s a new world of challenges,
and community action agencies like CAMP
are more essential than ever.

CAMP will continue to stay the course. We
have for the past 47 years, and we will for
decadestocome.Pleasejoinmeincelebrating
our successes, and read on to learn more
about how you can help us serve the people
in this city that need us the most. We are
grateful for your continued support, and look
to you as our partners for the future.

Andrea Caupain
Executive Director




WHO WE ARE

MISSION

CAMP helps people help themselves and
each other as they move from poverty to self-
sufficiency through programs and advocacy.

VISION

We seek to create a healthy, thriving world free
of poverty by serving low-income individuals
and families in central King County including
immigrants and refugees, youth, seniors, people
with disabilities, and the new poor.

EXCELLENCE Meeting and even
exceeding standards of excellence in
all that we do.

COMPASSION Never judging anyone
that walks through our doors, and treat-
ing all people with dignity and respect.

RESPONSIVENESS Responding to
clients and the community to address
needs in a timely and responsive manner.

INNOVATION Challenging ourselves to
be impactful leaders in our community
through new and dynamic approaches
to social services.

RESILIENCY Maintaining a sustainable
business model that endures the test
of time.

DIVERSITY Providing culturally com-
petent services to make all people feel
comfortable and understood.



WHAT WE DO FAST FACTS: [HE NEED FOR
Food Bank Our Food Bank served 38,000 CAMP'S SERVICES

bags of food in 2010 to 14,000 individuals
and families, offering a variety of nutritious
food to the city’s most vulnerable popula-
tion. CAMP’s Food Bank also provides a
Home Delivery service to meet the needs of
seniors, people with disabilities, and people
that are homebound.

At CAMP, our clients are often those over-
looked by society—people who are struggling
to survive, living far below the poverty line. If
you look at the economic trends today, you
might be surprised to know that:

* More than 8,000 people experience

Energy Assistance Program Many people homelessness on any given night

in Seattle are facing financial hardship, in King County
especially in these tough economic times.
Our Energy Assistance Program provides
over $3 million annually in financial assis-
tance to 9,000 low-income families and
individuals to help pay home heating bills
and minimize future home heating costs.

« Over 282,000 people in Washington
State rely on food stamps in order to eat

» People who live on food stamps must
eat breakfast, lunch and dinner for as little
as $7 dollars a day

Housing Assistance Program CAMP is
committed to reducing homelessness in
Seattle. We helped 320 families last year
to secure and maintain affordable housing,
offering $215,000 in financial assistance to
prevent eviction.

Financial Literacy Program CAMP’s Financial
Literacy Program works to stabilize, educate,
and reduce debt for our clients. We have
helped nearly 100 people through group
workshops and individual counseling to learn
the basics of banking, credit and budgeting.




OPPORTUNITY, HOPE,
SUCCESS: HE RESOURCES
1O REBUILD LIVES

This is the story of Donna Jo, who was
referred to CAMP four years ago through
Harborview Hospital.

A writer from Los Angeles, Donna Jo moved
to Seattle years ago with her family so that
her sister could pursue an ice skating career.
Donna Jo earned a degree in literature and
composition and worked as a newspaper
reporter. She remembers a time when Seattle
was a much smaller city—the Smith Tower was
the tallest building, and the freeway hadn’t
been built yet.

For many years, she cared for her parents.
They had a lot of medical bills which wiped
out most of her savings. It wasn’t too long
before she was left with only a few dollars

to her name. HCAMP prov/dec/ a

. . . new furnace for me, but
| was really struggling to keep up with my

bills. The furnace was honestly on its last legs It meant so much more
and | didn’t know what | was going to do. You
don’t know how cold it is until you don’t have to me than that. For the

heat,” Donna Jo said. “CAMP provided a new
furnace for me, but it meant so much more to
me than that. For the first time in a long time, / had hOD@, Z’h@ fee//ng
| had hope, the feeling that there were people
that cared out there and | wasn’t alone.” that there were people

first time in a long time,

Donna Jo is gradually getting back on her feet. that cared out there and

She is currently researching and writing a book
on ice skating and Seattle. “Words cannot ex-
press my gratitude for how CAMP has helped
me,” Donna Jo said.

| wasn't alone?’




FINANCIAL

2010 Revenue
Public Funding

Donated Goods
/Services

Donations

Interest and
Earned Income

Total Revenue

2010 Expenses

Direct Client
Assistance

Personnel

General
Operating

Professional
Fees

Facilities
/Equipment

Total Expenses

SUMMARY

$5,191,329

$1,41,127
$39,985

$34,905

$6,677,346

$4,852,710
$1,181,152

$278,325
$196,184

$112,811

$6,621,182

Public Funding

18%

4%
3%
2%

Donations
o)
/ & Income 1 A’

Donated Goods
& Services

21%

Personnel
Direct Client
Assistance
General 73%
Operating
Professional )

Fees

Facilities & /
Equipment

Female

57%

6% Hispanic Latino ———~

1 9% Native American

1%

Other/ —

Multiple Groups

Male 43%
Female 57%

WHO WE SERVE

CAMP provides culturally compe-
tent services to make all people feel
comfortable and understood. In 2010,
CAMP provided vital services to
92,710 Seattle residents.

Asian Pacific

Caucasian

22%

Islander

26% African American 44%
Asian/Pacific Islander 26%
Caucasian 22%
Hispanic/Latino 6%

1%
1%

Native American
Other/Multiple Groups

African
American

44%



GET INVOLVED! HELP TO END THE CYCLE OF POVERTY

DONATE

Supporting CAMP’s mission will impact thou-
sands of people in need across Seattle! Help
low-income and under-served communities to
better their lives by supporting our staff, pro-
grams, and services. Donate by mail or on-line
at www.campseattle.org.

IN-KIND DONATIONS OR PRO BONO SERVICES
If you have the resources or the desire to give
back to your community, CAMP offers many
ways to donate. Contact us today.

CORPORATE GIVING PROGRAM
& SPONSORSHIPS

We partner with many local businesses as part of
our corporate giving program and sponsorships,
including Boeing Employee’s Community Fund,
Moneytree, Boston Private Bank & Trust Com-
pany, and Puget Sound Energy. Contact us about

VOLUNTEERISM

Volunteers are always welcome! We have had
some wonderful groups contribute their time to
CAMP from Seattle Works, AARP, and Mercer |s-
land High School just to name a few. If you have
employees that are willing and able, call us for
upcoming volunteer opportunities.

opportunities to partner with your organization.

THANK YOU 2010-2011 STAFE, BOARD OF DIRECTORS, AND VOLUNTEERS

Staff

Alexis Jones-Munn
Andrea Caupain
Ashley Baker
Carol Haythorne
Crystal Perine
Danielle Ansotigue
David Gestaut
Faythe Roseley
Gloria Gobert
Graham Drake
Heather Schwitalla
Jantalle Reid

Jay Hamilton
Jennifer Valente
Joe McKinnes
Joseph Phan
Julie Antos

Karen Wooding
Leon Garnett
Luke Birge

Lunu Hu

Lydia Jocson

Minh Dinh
Nicholas Merkner
Nigist Bitule
Patrick Tartar
Resonja Chessier
Rohn Amegatcher
Romaine Jackson

Rudik Kazaryan
Shannon Jones
Tiblets Gebreab
Tong Dang
Unigque Saunders

Board of Directors
Annette Anderson
Cecil Miles

Dale Morris
Delanda Coleman
Demsas Hailemelekot
Elma Horton
Freddie Curry
Grover Johnson
Oscar Eason Jr.
Rev. Paul B. Benz
Shannon Horton
Sylvester Cann

Volunteers
Aaron Lacolucii
Abeni Edwards
Ada Valeska
Alice Haynes
Anthony Tyson
Arne Nelson
Ashley Long
Barbara Jones
Betty Jimerson
Brandon Arnson

Bruce V. Bryant
Cara M. Fisher
Charles Bailey
Charles Daniels
Charles Wilbert Il
Chelsey L. Potoshnik
Cleveland J. Harris
Cliff McClyde

Craig Robinson
Dani R. Graten
Daniel T. Hietter
Danielle Jones
David D. Taggarat
David Harrington
Dawntonya Gantt
Dianne E. Berry
Donald A. Cameron
Eileen Lock
Emelda Irving

Eric R. Sobota
Feseha A. Alemu
Frank Hartfield
Glenda Adams
Gregory Anderson
Harold H. Nice
Jaimar Lathan-Sims
James Smith

Jay Jackson
Jeannette Bouan
Jennifer Bale

Jennifer Rouse
Jerry Chapman
Jewell D. Lee
Johnny A. Violango
Josiah Wedgewood
Katerina Solomona
Kendrick Alexander
Kevin L. Williams
Kevin Poore

Kurt W. Blodgett
Lafay Latif

Lai Ha Wong
Larico Marcus
Lauren Abeyta
Lawrence Rutz
Leanne Crooks
Lineal Monroe
Marc Gonzales
Megan Aucutt
Melvin Skinner

Mercer Island High
School Student
Group

Michael A. Wall
Michael D. Smith
Michael McCann
Michael Rhem
Michelle Hawkins
Michelle Jordan
Mike Lakisa

Nicholas Gasche
Omega Williams
Oscar Earl
Oscar Hopper
Pamela K. Botler
Pearl Roche
Rafael Artiunian
Randal W. Perryman
Rebekah Fisher
Richard Webb
Robert Imani
Robert Spikes
Robin Roche
Ruth L. Ringler

Seattle University
MBA Student Group

Seattle Works Volun-
teer Group

Senait Habte
Stan Allison
Tabitha Borchardt
Teresa M. Williams
Terrance Coleman
Tim Hill

Tina Lee Gilliam
Tyler Kamins
Viron Watson
Wallace Drayton
Warren E. Bell
William Ballinger



CAMP

722 18th Avenue
Seattle, WA 98122

tel: 206.812.4940

fax: 206.328.8138
www.campseattle.org

THANK YOU 2010-2011 SUPPORTERS

Corporate, Foundation
& Community

$25,000+

Boeing Employees
Community Fund

Moneytree

Puget Sound Energy
$5,000+

Microsoft

Non-Profit Assistance Center
$1,000-$4,000

Boston Private Bank &
Trust Company

Realia Company

Up to $999

AAAC Electric

ABS Communication
Altria Client Services Inc.
Boeing

Glendale Heating

Lincoln Spring Trust

MLK Jr. Celebration Committee
Mt. Zion Baptist Church
PACLAB

Peggy Maxie & Associates
PPD Development, LP
Seelig Fuel

Sound Oil Company

Washington Department
of Personnel

WEFSE Local #843

Individual Donors
Adam Kline
Andrea Caupain
Annette Anderson
Atsuko Yamaguchi
Benedict Hubbard
Caitlin Frances
Cecil Miles

Claude Harris

Dale Morris

Dan Knelliken
Denis Sieminski
Delanda Coleman
Deloris Flavors
Derek Hottell
Donald J Wackerman
Dr. John Vassall
Elma Horton

Eric Cooksey

Eric R. Williams
Frank Ware
Gardiner Vinnedge
George W. Holfield
Glendale Heating
Gloria Martin
Grover Johnson
Heather Gervais
Holley Smith
Jacquie Jones-Walsh
Jake Goldfield

James B MacLean
Jeffery Rueckhaus
Jeremy and Lexie Berry
Jeremy Berry

John Higgins

John M. Fowler

John Metcalf

Jones Lang LaSalle Americas
Julie Horowitz

Karen Hartfield

Lacy Steele

Lembhard G Howell
Leona Locke

Mahji Hall

Maria Margaris

Mark F Dederer

Mark R. Beatty

Mark Troxel

Martin Saxer

Mary K. O’Brien

Mike Dawda Madusudan
Molly K Baggett
Paul B. Benz

Paula Sandler

Richard Fisher

Rick Van Nieuwburg
Robert Slinger

Robert Swanson

Rose Gordon

Sarah Turner
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Selina Clawson

Serverne Jackson
Shannon Horton

Susan M. Taylor

Sylvester Cann IV

Sylvia and Craig Chambers

Teresa Lanigan-Sintay & Stephen
Sintay

Valerie Bagayas
Wil May
William Fulwiler

Food Bank In-kind Donors
Costco

Emergency Feeding Program
Food Lifeline Donations
International News Clothing
King Aquatic Club Food Drive
Northwest Harvest Donations
Oroweat

Pike St. Food Bank

Safeway

School Donations

Seattle Food Committee
Seattle University Food Drive
Small Potatoes Urban Delivery
Squire Park Food Drive

St. Vincent DePaul Food Bank
Swedish Hospital Food Drive
Trader Joe’s





